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Harnessing the talent of today's young professionals - including digital skills — will be critical to future success for natural resources...

51% 42% ./6 Recruitment focus for natural resources:
of natural resources companies of corporates find it difficult @ > Engineers
expect the size of their workforce to attract and retain talent > Fieldworkers
to grow over the next six months into the industry > Environmental experts
» Data analysts
» Experts in robotics and Al

...and in improving their talent recruitment and retention strategies
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. Establish dedicated funding to support Gen Z into the sector

of natural resources companies
expect the size of their workforce
to grow over the next six months

. Refresh benefits packages and non-financial rewards
. Develop an ecosystem of partners

. Enhance ongoing professional development
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. Use smarter online and social media engagement strategies
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